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For the Advantage
Solutions analysis of the

results, please visit
mrktblog.com

TOTAL PARTICIPANTS

1089

DEMOGRAPHICS
Age: 18-99
Gender: Any


https://mrktblog.com/2025/01/09/super-bowl-trends-inflation/

Q1 Thinking about the upcoming Super Bowl,
what are you most excited for?
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0%
All of it equally The game The social aspect of The half time show The commercials The food and drink
getting together

2% Advantage N = 1089



Q2 How many people do you expect to
watch the Super Bowl with this year?
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35%
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6-10 More than 20 1-15 16-20

2 Advantage N =1085



Q3 How much do you expect to spend on food
and beverages for the Super Bowl this year?
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16% U 16% 16% 16%
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12% 127% 12% 1%
10%
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6%

4%

2%

0%

$51-100 $201-250 $0-50 $101-150 $251-300 More than $300 $151-200

2% Advantage N =1082



Q4 Where do you primarily shop for food
and beverages for the Super Bowl?
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70%
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30%
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16%

10% 7%

| ]

Mass Stores (Walmart, Grocery Stores Online (Amazon, Convenience Stores Dollar Stores Other
Target) Instacart)

0%

2% Advantage N =1077



Q5 Is inflation impacting how much you plan
to spend on food for the Super Bowl?
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Yes

2% Advantage N =1074



Q6 You said inflation is impacting your
spending plans for Super Bowl food. How?
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32%

30%

25%

20%

15%

10%

5%

0%
Plan to spend less this year
and buy less food

7k Advantage

27%

Plan to spend about the same

as last year, but likely buy less but likely buy the same amount

food

21%

| plan to spend more money,

of food

12%

| plan to spend more money
and buy more food

8%

Plan to spend more money,
but likely buy less food

N =354



Q7 What influences your Super Bowl food purchases?
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50%
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40%

36%
30%

30%

24%

20%

10%

0%
Commercials Social media videos In-store sampling Limited-time Super Bowl End cap displays None of the above
edition products

2 Advantage N =107



Q8 What are the must haves for your Super Bowl
celebration? (select all that apply)
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Q9 How important is it for you to have the
following options at your Super Bowl celebration?

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Non-alcoholic beverages

Low-calorie/healthy food options

Food and beverage options thataccommodate dietary restrictions

m Notat allimportant mSomewhat Important mNeutral ®mImportant mVery Important

2% Advantage N =1067



Q10 This Super Bowl, will you be:
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52%
50%
40%
30%
20% 18%
15%
1%
10%
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0% ]
Both cooking from scratch  Buying pre-made items from Cooking from scratch Having food items fully or  Hosting your party at a venue,
and buying pre-made the grocery store partially catered from either a bar or restaurant

restaurant or grocery store

2 Advantage N =1064



Q11 In thinking about the food you plan to have
for the Super Bowl, are you planning to buy:

25%
22% 29%
20%
17%
15%
13%
10%
10% 9%
7%
5%
0%
Both private label andBoth private label and A mix of all Both name brand and Name brand Private label/store ~ Whatever is on sale
name brand on saleitems whatever isonsale brand

2 Advantage N =1016



Q12 Will you buy Super Bowl food in family/party size?

60%

52%

50%

40%

30%

27%

21%

20%

10%

0%
Yes - it is easier to serve everyone with more Yes - the pricing is better No - lam not hosting enough people to justify it
quantities

2% Advantage N =1015



Q13 How early do you typically start shopping
for the items you will have for the Super Bowl?

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Beverages 4% 8%
Prepared foods 3% @ 6%

Frozen Items 5% 7%

Freshingredients 3% 6%

Sweets 5% 7%

Nonperishable items 5% 8% 22% 9% 7% 3%

A month ahead 2-3weeks ahead ®1-2weeksahead ®Theweekof ®2-3daysbefore B®Thedaybefore BThedayof B Notapplicable

2% Advantage N =997
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Q14 Will you be buying any of these
specifically for Super Bowl Sunday 2025?
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72%

70%
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45%

25%
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Special food and drink Team wear/gear Decorations ATV None of the above Other

40%

30%

20%

16%

10%
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2 Advantage N =1027



Q15 How convenient is it for you when grocery stores pair items on end
caps, like hot dogs and buns, chips and salsa, or Solo cups and soda, etc.?
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40%
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20%

13%

10%

2%
.

Very convenient Somehow convenient | don't notice Not convenient

0%

2 Advantage N =1025



Q16 Are you more inclined to try new products if they are paired together on
an end cap? (For instance, if you typically buy Tostitos but see a new chip and
dip combo featured, would that encourage you to make the purchase?)
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50% 48%

40%

34%

30%

18%

20%

10%

0%
Yes - | enjoy discovering new products this way Yes - I'd be more willing to try new chips and dip No - I'd like to buy my original chips
that are on an end cap

2 Advantage N =1024



Q17 The Super Bowl will be held in New Orleans this year. Will the teams
and/or location for the Super Bowl influence your food selection?

60%

52%

50%

40%

32%

30%

20%

16%

10%

0%
No - It will not be affecting the foods | purchase Yes - | plan to purchase foods with team colors Yes - | plan to include foods inspired by New
Orleans-based cuisine

2 Advantage N =102



Q18 Let us know how much you agree/disagree with this statement: In the
last 2 years, a Super Bowl ad has influenced me to buy a product or service.

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

10%

Strongly Disagree1 m2 m3 m4 m5 m6 m7Strongly Agree

/% Advantage Total Participants = 1022



Q19 Rank the size of your gatherings for the
following American holidays from largest to smallest

Super Bowl Halloween Thanksgiving Christmas New Year's St. Patrick's Easter Memorial Day Fourth of July
(A) (B) © (D) (E) Day (F) ()] (H) Q)
Top i BoxSeors 5495 3.2%F 18.8%"EFCHI  3579ABOEFGHI 19 go ABFGHI 15% L 3.1%" 4.8%"™
(o]
Top?2 B;X Score 15.8%5FCH! 1.4%™ 38.6%"8FCH! 64.3%"BCEFeH! 36.1%"8FCH! 5.2% 123%™ 6.4% 10.0%™
(o]

(92 Point Scale)

ABCDE= Concept Statistical Difference vs others at 95% confidence level
2% Advantage abcde= Concept Statistical Difference vs others at 90% confidence level

Solutions.



Q19 Rank the size of your gatherings for the
following American holidays from largest to smallest

Super Bowl
Halloween
Thanksgiving
Christmas

New Year's

St. Patrick’s Day
Easter

Memorial Day

Fourth of July

2 Advantage

Solutions.
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For more information,
please contact Peter Frost,
Vice President —
Communications,

AdVCI ntCI g.e Advantage Solutions
Solutions.. peter.frost@youradv.com
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